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                                       the Beverage Council of Ireland position paper 
Sustainability
Ireland’s soft drinks sector observes the highest standards of environmental responsibility and accountability in the production and disposal of its products. Sustainability remains a key interest for consumers and legislators and is therefore treated as a manufacturing priority.  According to the World Commission on Environment and Development, sustainability is defined as "forms of progress that meet the needs of the present without compromising the ability of future generations to meet their needs."1
Being sustainable does not necessarily translate into increased production and sales costs. On the contrary, savings can be passed on to consumers, effectively lowering their grocery bills and helping them to make more sustainable purchasing decisions.

The soft drinks industry is reported to produce less than 1%
 of all carbon emissions. Nevertheless, it has been at the forefront of efforts to reduce its impact on the environment and to improve the situation for future generations of consumers. 
Industry Commitments

The Soft drinks sector, in partnership with REPAK and other stakeholders and via the Beverage Council of Ireland (BCI) is committed to driving waste reduction. Soft drinks packaging can be recycled and/or re-used to make other useful products. BCI members use polyethylene terephthalate (PET), a more environmentally-friendly material for bottle sleeves. PET is easy to recycle, contains fewer harmful dioxins and has less of a negative impact on the environment in terms of its production process. Changing bottle shapes and eliminating the need for secondary packaging has also led to reductions in waste.

The Irish soft drinks industry is engaged in various sustainability initiatives as follows:
· Waste recycling and increased usage of recycled and/or renewable materials;
· Reducing water usage and energy emissions during the production and distribution processes;
· Product rationalisation;
· Lightweight packaging developments;
· Supporting anti-litter initiatives;
· Working with schools to promote environmental education as part of the EU-wide environmental initiative of ‘Green Schools’.
· Supporting national waste reduction via Repak Membership
The BCI firmly believes that by working collectively as an industry, with the public and with the support of Government and other relevant stakeholders, it can make a significant and positive contribution to the environment.

About the BCI

The BCI is the representative body for the Irish soft drinks sector, covering soft drink, fruit juice and bottled water products. It embodies approximately 60 companies country-wide, which in turn employ about 6,000 people in the manufacture and distribution of non-alcoholic beverages. Every year, the industry sells more than 800 million soft drinks in hundreds of different flavours, shapes and sizes through some 40,000 sales points throughout the country, generating in excess of €200 million in VAT revenue.  [image: image1.jpg]



� Report of the World Commission on Environment and Development to the UN General Assembly 96th Plenary Meeting 11th December 1987 - http://www.un.org/documents/ga/res/42/ares42-187.htm
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