Guidelines for Irish Soft Drinks Sector Launched by Beverage Council of Ireland 
New Rules on Marketing and Health Announced at 2007 BCI Conference
14th September 2007 – A series of new health and marketing guidelines for Ireland’s soft drinks sector were today launched by the Beverage Council of Ireland (BCI). 
The new guidelines deal with the issues of: Marketing and Promotion of Soft Drinks to Children, the Sale of Soft Drinks in Schools, Additives, Sugar and Sweeteners, and Dental Health. They set out the standards that BCI members will be adopting for non-alcoholic beverages such as bottled water, fruit juices, sport drinks, energy drinks, regular, diet and caffeine-free soft drinks.  

The Beverage Council of Ireland (BCI) is the representative body for the bottled water, fruit juice and soft drinks sector. It represents approximately 60 companies dispersed throughout the country, which in turn employ about 6,000 people.
Mr. Alfie Lydon, President of the Beverage Council of Ireland commented, “We are delighted to be publishing these guidelines for the soft drinks sector today. The sector is firmly committed to the production of quality consumer products and to developing new and exciting products. To this end, we are constantly listening and reacting to what our customers are saying and their changing tastes and requirements.” 
“The guidelines underline the high standards that the soft drinks sector already sets itself in relation to health and marketing.” 

“Soft drinks provide fun and enjoyment as treats or as refreshments, and are valued for their functional benefits. They can be enjoyed as part of a balanced diet and lifestyle and we always promote responsible consumption. As an industry we are very keen to offer that choice and information to our customers.“
“Soft Drinks provide the vital fluids that our bodies need, with some also providing contributions to the various vitamins that we use everyday. People need to consume 1.5 – 2.5 litres of liquid each day and even more when it is hot or when exercising. Soft Drinks of any kind, with or without sugar, can help fulfil the requirement of fluid replenishment”, he added. 

The Sale of Soft Drinks in School Paper affirms the sector’s commitment to measures that promote a healthy school environment including:
1. developing vending machines with healthy lifestyle imaging and messages, offering a wide and healthy range of products.

2. encouraging school management to select a variety of products to fill the vending machines and not selling super- or king-size products, or encouraging over-consumption.

3. no vending machines in primary schools.
4. only providing vending machines to secondary schools on request of school management.

The Marketing & Promotion of Soft Drinks to Children Paper commits the sector to observing the highest standards of responsibility and accountability in the marketing and promotion of soft drinks to children. The paper includes commitments to ensure the promotion of beverages is in accordance with adequate labelling, food consumption and portion sizes, and that all marketing and promotion should promote a healthy, balanced diet and lifestyle.
The BCI Paper on Additives clarifies the research concerning additives used in soft drinks and health. All food additives undergo a rigorous scientific safety evaluation before they are approved for use and their use is to keep products safe, improve their quality, meet the expectations of the public about the appearance and shelf-life of products, and to enhance the choices that are available to them. 
The Paper on Dental Health clarifies the relationship between soft drinks and good dental health. It contains both clarification on dental research and advises that acidic beverages should be consumed where possible with meals; drinking through a straw may help minimise the contact which liquids have with teeth; and infants should not be allowed to drink fruit juices or sweetened drinks in an unsupervised way or over a prolonged period. It reminds consumers that the most effective way to prevent tooth decay is to ensure good oral hygiene by using fluoride toothpaste and brushing teeth twice a day.
The Sugar and Sweeteners Paper outlines the varying mix of sugars in the different soft drinks categories, highlights the important role that sugars play in the diet, and addresses health related questions on the safety of artificial sweeteners for common medical conditions. The soft drinks sector is proactive in the understanding and development of sweeteners that are safe and facilitate choice for consumers.  
The guidelines were launched at the Beverage Council of Ireland Conference 2007 in Killarney, Co Kerry. Speakers at the conference included: 
· Alfie Lydon, President of The Beverage Council of Ireland & Managing Director, Coca-Cola Bottlers Ireland.

· Minister of State, Michael Ahern TD, Minister of State at the Department of Enterprise, Trade and Employment.
· William Prasifka, Chairman, The Competition Authority.
· Professor Patrick Wall, Chairman, European Food Safety Authority.
With annual sales of €700 million, the industry generates in excess of €120 million in VAT revenue. 
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