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The Beverage Council of Ireland Preface to Position Papers
Soft Drinks 
Soft Drinks provide fun and enjoyment as treats or as refreshments, and are valued for their functional benefits.  They can be enjoyed as part of a balanced diet and lifestyle, and choice is available through variety and innovation.  Responsible consumption is encouraged.
Irish Soft Drink companies provide a wide variety of non-alcoholic beverages to consumers including bottled water, fruit juices, sport drinks, energy drinks, regular, diet and caffeine-free soft drinks.  
Soft Drinks are fun and refreshing and every year in Ireland the industry sells more than 800 million litres of ready-to-drink Soft Drinks in hundreds of different flavours, shapes and sizes through some 40,000 sales points throughout the country.  Carbonated Soft Drinks account for just under half of the total.
Soft Drinks provide the vital fluids that our bodies need with some also providing contributions to the various vitamins that we use everyday.  Fluid is vital for life as it provides the environment for all processes within the body.  Water is the main ingredient of all soft drinks.  Carbonates and still drinks are on average 86% water, dilutable drinks are 65% water when undiluted and 86% when diluted.  Fruit juices are on average 90% water.

The focus of the industry is on long-term quality products and we are constantly listening and reacting to what our customers are saying and their changing tastes and requirements, to develop new and exciting products.  This enables people to make choices appropriate to their lifestyle and as an industry we are very keen to offer that choice and information to our customers.

The industry is dynamic in exploring new ideas – whatever direction they come from.  We see change as a chance to grow – as individual companies and as an industry.
Through its representative body, The Beverage Council of Ireland, and also in line with the UNESDA (European Union of Soft Drinks Associations) Code of Practice and Commitments* of which The Beverage Council of Ireland is a signatory, the industry has developed a series of ‘Position Papers’ which all members are expected to adopt.  The papers prepared cover the following topics:
· Beverage Council of Ireland Position Paper - Dental Health
· Beverage Council of Ireland Position Paper - Marketing & Promotion Soft Drinks to Children

· Beverage Council of Ireland Position Paper - The Sale of Soft Drinks in Schools
· Beverage Council of Ireland Position Paper - Additives 

· Beverage Council of Ireland Position Paper - Sugar and Sweeteners 
*The UNESDA Code of Practice and Commitments, launched in January 2006, support the EU Platform on Diet, Health and Physical Activity.  UNESDA is the European industry association representing a substantial part of the total non-alcoholic beverages industry, with 28 national member associations. The primary role of UNESDA is to promote members’ interests at European and international level. 
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