Guideline Daily Amount Labelling System Best For Consumers – Beverage Council of Ireland

Traffic Light Labelling System Confusing for Consumers
(29th January 2007) - Consumers and Food and Beverage Manufacturers will be better served by the use of the Guideline Daily Amount (GDA) labelling system for food and soft drink, according to the Beverage Council of Ireland (BCI). 

Labelling systems are set to be introduced for many food and beverage products within the EU in an effort to give consumers more information on the nutritional values of the products they are consuming. In the GDA system, products’ labels show what percentage of the Guideline Daily Amount of sugar, salt, fat and calories are in each serving. In contrast, the traffic-light system uses a red, orange or green marking for each of the nutritional categories to indicate healthy levels – green for good, orange for caution and red warns shoppers of the dangers to health of over consumption of the product. 

Bernard Murphy, Chief Executive of the BCI commented: “The Guideline Daily Amount (GDA) system for labelling achieves better results for consumers. It provides consumers with a valuable source of information on their dietary requirements. It is more informative than the traffic light system”  

He continued, “The traffic-light system is at best a blunt and simplistic system and at worst can easily send out the wrong signals and mislead. Any single foodstuff could actually have all three colours on the label and thus sends confusing messages. 

“Cheese has a relatively high saturated fat content, which would earn it a red traffic light. The GDA system places the item in the correct context - a small portion will not put you over your daily limit and we all know cheese is good for you."  
 “It has to be remembered that soft drinks are a fun and refreshing option and should always be consumed as part of a healthy diet and a balanced lifestyle, which is active and includes a range of foods and drinks.”
“It is up to everyone to exercise that choice and to ensure they are eating and drinking a balanced diet and taking enough exercise. No amount of labelling will negate this. The industry is also proactively driving the inclusion of nutritional labelling on all products. Ultimate power lies with the consumers to choose what they want to buy and the industry will continue to act responsibly in meeting those demands.”

Ends

The Beverage Council of Ireland represents approximately 60 companies dispersed throughout the country, which employ approx. 6,000. With annual sales of €700 million, the industry generates in excess of €120 million in VAT revenue. 

