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STATEMENT 

10 FEBRUARY 2010
The Beverage Council of Ireland (BCI)
RESPONSE REGARDING CLAIMS LINKING PANCREATIC CANCER AND SOFT DRINKS

The BCI has refuted claims in a recent study carried out on middle aged Chinese adults which linked soft drinks and pancreatic cancer.  The BCI stresses that the consumption of soft drinks is safe.  A number of the study findings are inconsistent with other well-established studies on this issue.  The authors themselves observe that the outcome of the study could have arisen by chance and that limitations within the study methodology do not allow for conclusive findings. The study did not look at the entire diet of the sample. 
Cancer Research UK said that evidence on the link between soft drinks and cancer is inconsistent. Spokeswoman Jessica Harris said: "Although this study included a lot of people, very few of them developed pancreatic cancer so it is difficult to know if soft drinks do increase the risk of pancreatic cancer, or whether the results are just down to chance.

Organisations such as Cancer Research UK and the World Cancer Research Fund list factors such as smoking, diet, certain medical conditions, body weight, physical inactivity and family history as affecting the risk of pancreatic cancer, but this study did not take these factors into account.  Other academics have expressed caution with the findings of this new study. 

Bernard Murphy, Executive Director of the BCI stated that “our members’ products are rigorously tested; both by members themselves and by local and National Authorities, and they comply with all stringent National and EU legislation.  Soft drinks, provide fun and enjoyment, are refreshing and are valued for their functional benefits.  They can be enjoyed as part of a balanced diet and lifestyle, and choice is available through variety and innovation.  

Responsible consumption is encouraged.  Irish Consumers can be assured of the safety and quality of soft drink products and should not be concerned about the claims made in this study.

Ends

For more information, please contact:

Angela Guillemet, BCI Communications Advisor  
Tel 086 311 40 67
About the BCI 

The BCI is the representative body for the bottled water, fruit juice and soft drinks sector. It represents approximately 60 companies dispersed throughout the country, which in turn employ about 6,000 people in the manufacture and distribution of non alcoholic beverages. Our members provide a wide variety of non-alcoholic beverages to consumers including bottled water, fruit juices, sport drinks, energy drinks, regular, diet and caffeine-free soft drinks
� http://uk.news.yahoo.com/5/20100208/twl-sugary-pop-doubles-pancreatic-cancer-3fd0ae9.html








