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Soft Drinks Industry rises to Minister Mary Wallace’s Challenge
The Beverage Council of Ireland, which represents the interests of the Bottled Water, Soft Drinks and Fruit Juice Industries in the Republic of Ireland, stated that it would rise further to the challenge presented by Mary Wallace TD, Minister for Health Promotion and Food safety at the industry’s annual forum today in the Castleknock Hotel, Dublin.  The Minister who opened the event and is also heading up the Inter-sectoral Group on Obesity, noted the strong health emphasis in the topics for discussion. She said that obesity has become one of the fastest growing health problems in Ireland “It is a complex problem which threatens to overwhelm virtually all ages and socio-economic groups” she said.  Its complexity meant that the battle to tackle it will need to be fought on many fronts. She acknowledged that great work has already been carried out putting measures in place to help address the problem of obesity and said that it was essential that we are all work towards a solution. She said “Individuals are responsible for lifestyle choices which determine health in later years. They want to lead healthy lives and we have to make it easier for them to do so.”    

John Galvin, President of the BCI and Forum Chair responded positively to the Minister’s challenge stating that the BCI is keen to work with the Minister’s team and all stakeholders in finding a way to address social and health issues.  He added however that “these issues are multi-factorial and no one food or beverage can be singled out to be the direct cause.  A balanced diet and physical exercise are key to maintaining a healthy lifestyle however the IUNA1 surveys show that there has been a significant decrease in calorie expenditure over the last twenty years although calorie consumption has remained constant.  Physical activity has declined particularly among children and young adults and it is equally important that this be addressed.”
The President of the BCI also stated that the Industry is a very responsible one, investing heavily in product innovation and research providing choice, variety and also consumer education.  Industry has responded to and continues to address emerging trends resulting in a rise in consumption of no/low calorie variants from 28% in 1988 to over half of all soft drinks consumed at 57%2 currently.  The member companies of the BCI individually and via their membership are signatories to the UNESDA Commitments3, which provides guidelines for best practice across a range of issues. 
Numerous initiatives over recent years clearly demonstrate the industry’s commitment to health. In September 2007 the sector launched a series of position papers on ‘Marketing and Promotion of Soft Drinks to Children’, the ‘Sale of Soft Drinks in Schools’, ‘Additives’, ‘Sugar and Sweeteners’, ‘Dental Health’ and ‘Obesity, Diet and Nutrition’. These set out the high standards that BCI members have adopted for soft drinks.   The Industry also has developed a non branded, non promotional educational website called Liquids4life.ie, highlighting the importance of liquids in the diet.  The Industry also supports the GDA system, a voluntary industry initiative to empower consumers to make informed choices, which depicts very simply on pack, the nutritional composition of food products and in the case of soft drinks allows consumers quantify calories in.  These are two parts of the same equation and both must be addressed simultaneously
Speaking at the Forum today, Dr. Mary McCreery, Independent Nutritional Consultant at the Blackrock Clinic commented that “carbonated soft drinks are fat free.  The scientific literature has clearly demonstrated that sugar does not necessarily cause hyperactivity4, obesity5 or displace vitamins and minerals6.  Many scientific experts now understand that obesity is caused by consuming too much food and drink and not taking adequate exercise, in simple terms, calories in and calories out must balance.

Bottled Water provides a safe and convenient way to re-hydrate and provides our bodies with controlled and safe mineral intakes.  Fruit juice, in addition to its popularity, provides a combination of anti-oxidants and vitamins which are important to everyone’s health. A small glass of 70 mls of fruit juice equates with one portion of the Department of Health and Children’s recommended “5-a-day” (fruit and vegetables).

Physical Activity has been proven to be key to a healthy lifestyle however nearly a third of Adults in Ireland lead sedentary lifestyles7 with no to low rates of exercise taken and only 55% of Irish children are physically active on 4 days or more a week8.”

Soft drinks, provide fun, enjoyment, “on the go” refreshment, and are valued for their functional benefits.  They can be enjoyed as part of a balanced diet and lifestyle, and choice is available through variety and innovation.  Responsible consumption is encouraged by Industry and Experts alike.  The industry is delighted to continue working on its innovative and responsible initiatives in conjunction with Minister Wallace’s brief.
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Notes to Editors:
· The Beverage Council of Ireland, representing the interests of the Soft Drinks, Bottled Water and Fruit Juice Producers and Distributors in Ireland, has been establish since 1928 and was formally known as the Soft Drinks and Beer Bottlers Association (SD&BBA), (the Association also represents the Licensed Trade Distributor sector).  The industry currently is worth nearly €1,100 million, contributing in excess of €200 million to VAT revenue (as at December 2008).  It is a major employer and contributor to the overall Irish economy both directly and indirectly.

· Corresponding images are available from Fennell Photography at: 01 6689766 or info@fennell-photography.ie

1 IUNA – Irish Universities Nutrition Alliance is made up of three academic nutrition units from University College Cork, University of Ulster and Trinity College Dublin. By bringing together the specific expertise from these three nutrition units, IUNA has been able to involve itself in a broad area of nutrition and food research.  Studies have been published in 2001, 2005 and 2008.

2 The Glass is Half Full – The 2009 Republic of Ireland Soft Drinks Market Review – The Beverage Council of Ireland/Zenith 
3 The UNESDA Code of Practice and Commitments, launched in January 2006, support the EU Platform on Diet, Health and Physical Activity.  UNESDA is the European industry association representing a substantial part of the total non-alcoholic beverages industry, with 28 national member associations. The primary role of UNESDA is to promote members’ interests at European and international level.

4 Benton D (2007) Sucrose and Behavioural Problems.  Crit Rev Food Sci Nutr

5 Sugar intake, soft drink consumption and body weight among British children: further analysis of National diet and Nutrition Survey data with adjustment for under-reporting and physical activity. Gibson S & Neate D 

6 Gibson S (2007) Dietary Sugars Intake and Micro Nutrient Adequacy: A Systematic Review of the Evidence.  Nutr Res Rev: 20:121-131

7 The Slan Report (2007) is a national survey of Lifestyle, Attitudes and Nutrition in Ireland and is produced by the Department of Health and Children 

8 The “State of the Nation’s Children” is a report produced by the Office of the Minister for Children and Youth Affairs in association with the CSO and NUI Galway [image: image2.jpg]



