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75% of consumers find labels informative  
- the irish soft drinks industry welcomes the fsai study on attitudes to labelling
Ireland’s soft drinks sector welcomes the results of the Food Safety Authority of Ireland’s (FSAI) survey on consumer attitudes to labelling. In the survey, published on Monday 1 December, some 87 per cent of consumers considered the nutrition table on a label to be very or fairly important. Moreover, it was found that food labelling was considered informative by nearly three quarters of the consumers surveyed. According to the survey, the main reasons consumers read food labels is to look for nutrient information, calorie content, or to determine if the food contains specific ingredients.

Inn 2007, the domestic soft drinks industry commenced the roll out of the Guideline Daily Amount (GDA) system, which empowers consumers to make informed choices about the products they buy. It is an excellent example of voluntary industry measures that have a positive impact. The nutritional composition is simply depicted on each product package and allows purchasers to easily quantify calorie intake. This in turn enables consumers to buy the beverage that is most appropriate for their nutritional needs and lifestyle. The soft drinks sector was one of the first industries in Europe to introduce this kind of labelling. These labeling codes, together with a series of other voluntary initiatives, are now encapsulated in the European wide UNESDA
 commitments which fall under the EU’s Platform for Action on Diet, Physical Activity and Health.

Bernard Murphy, Executive Director of the Beverage Council of Ireland (BCI) explained “we are delighted to see the results from this survey. It is great to see that consumer’s are reading the information and find it useful”. As explained by Prof Alan Reilly, FSAI chief executive "people are concerned about healthy eating and want to know more about the nutritional aspects of the food they are buying.”

Consumer confidence is of paramount importance to the soft drinks industry. The BCI will continue to work closely with the Food Safety Authority of Ireland (FSAI) and its European counterparts to ensure that the right kind of labelling and product information is available to consumers. BCI members also agree with Professor Reilly that more can be done to help better educate consumers about how to read labels in order to make more informed purchasing decisions. The soft drinks industry is extremely active in creating consumer awareness and continues to invest and innovate in this area.
The full results of the survey are available on www.fsai.ie 
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About the BCI

The BCI is the representative body for the Irish soft drinks sector, covering soft drink, fruit juice and bottled water products. It embodies approximately 60 companies country-wide, which in turn employ about 6,000 people in the manufacture and distribution of non-alcoholic beverages. Every year the industry sells more than 800 million soft drinks in hundreds of different flavours, shapes and sizes through some 40,000 sales points throughout the country.

For more information, please contact:

Angela Guillemet, BCI Communications Adviser 
Tel 086 311 40 67
� UNESDA is the European industry association representing a substantial part of the total non-alcoholic beverages industry, with 28 national member associations. 








